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David W. Lippy - Comprehensive Background Summary 

Location: New Albany, Ohio 

Professional Overview 

David W. Lippy is a communications and business-development consultant based in the Columbus - 
New Albany, Ohio area, with a long career spanning government, international relations, consulting, 
nonprofit leadership, and digital-marketing strategy. He is best known as the Founding and Managing 
Partner of Effective Global Communications, LLC, a firm that helps organizations manage their digital 
footprint and communications across industries such as healthcare, professional services, nonprofits, 
and technology. 

Professional Background 

Lippy began his career as a Legislative Assistant in both the U.S. Senate and House of Representatives, 
working on Capitol Hill while completing his graduate studies. After earning degrees in international 
relations and national security, he founded his own consulting firm in Boston that focused on the 
aerospace and defense sectors, working with clients in the U.S., Europe, and the Middle East, and 
starting branch offices in Japan, Germany, Italy, and Israel. His portfolio of clients included engagements 
with the U.S. Department of Defense, the White House, the National Security Council, the State 
Department, and NASA. 

Later, he broadened the scope of his company into venture capital and business-development advisory, 
helping to take three companies public. In the 2000s he established Effective Global Communications, 
LLC, where he still serves as Managing Partner and has since expanded the firm's work to manage digital 
marketing, public relations, strategic planning, and fund-raising for a wide range of clients, including 
medical practices, law firms, nonprofits, and small-to-midsize enterprises. 

Education and Credential 

Lippy holds a BSFS – (Bachelor of Science in Foreign Service) from Georgetown University's School of 
Foreign Service and an MALD (Master of Arts in Law & Diplomacy) from The Fletcher School of Law and 
Diplomacy at Tufts University, a joint program affiliated with Harvard and Tufts. His undergraduate senior 
thesis was on the decision-making process in the Nixon White House.  Dr. Henry Kissinger was one of 
David’s adjunct professors at Georgetown along with Brent Scowcroft, a national security advisor also in 
the Nixon White House.  In graduate school he earned his MALD (Master of Arts in Law & Diplomacy) 
focusing on National Security and Defense Policy.  His post-graduate work at Harvard University further 
strengthened his expertise in business, national security and defense policy. 

The Rand Corporation in Santa Monica, CA 
David spent two consecutive summers working for the Rand Corporation, the first think tank started by 
the Truman Administration in 1947.  David held a security clearance for several years while working on 
classified projects under Project Air Force.  To this day his work remains classified. 
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Nonprofit and Children's Advocacy Leadership 

Lippy has held significant leadership roles in international nonprofits, particularly focused on children 
and global issues. He served as the Executive Director and then the first President of World of Children, 
an international nonprofit organization that identifies and honors individuals around the globe who are 
dramatically improving the lives of vulnerable children. In that capacity, he helped shape the 
organization's strategic vision, awards platform, and global communications, working closely with 
founders, board members, and major donors. 

In addition, he served for five years as Executive Director of Oceanites, an international nonprofit that 
conducts scientific research on penguins and their ecosystems in Antarctica. In that role he oversaw 
organizational operations, external communications, and development efforts that supported long-term 
ecological monitoring and data collection critical to understanding climate impacts in the Antarctic 
region. 

He continues to advise several international nonprofits on marketing, communications, fundraising, 
strategic visioning, and alliance building, applying his decades of experience in public relations, strategy, 
and business development to mission-driven organizations. 

Work in Regenerative Medicine 

Lippy's work in regenerative medicine is primarily channeled through Effective Global Communications, 
which provides digital-marketing, communications, and business-development support to several 
regenerative-medicine and orthobiologic practices. His role is not as a clinician but as a strategic advisor 
and marketing partner, helping these organizations position their regenerative-therapy offerings, build 
their online presence, and reach new patient segments. 

Boston Prolotherapy, founded by Dr. Albert Franchi, is a Boston-based orthopedic practice specializing in 
prolotherapy and regenerative-type injections, aimed at treating joint instability, tendon and ligament 
injuries, and osteoarthritis. Effective Global Communications manages Boston Prolotherapy's digital 
footprint, including its website, video content, and social-media outreach, which highlight patient 
testimonials, treatment explanations, and Dr. Franchi's clinical expertise. The practice also leverages 
Lippy's sports-marketing connections, including sponsorships tied to senior-professional pickleball. 

RegenOMedix, based in Boca Raton, Florida, is another regenerative-medicine client supported by 
Effective Global Communications. Lippy's firm provides website, digital-marketing, and brand-strategy 
support, helping translate complex medical-therapy concepts into clear, patient-focused messaging and 
supporting growth-oriented campaigns such as patient education, referral-network development, and 
practice differentiation. 

Across Boston Prolotherapy, RegenOMedix, and other regenerative-medicine clients, Lippy functions as a 
strategic communications and marketing architect. His contributions center on digital-platform 
development, video testimonials, content strategy, and sponsorship-driven outreach, which help 
regenerative-medicine practices build credibility, attract patients, and position themselves alongside 
traditional orthopedic and surgical options. 



3 
 
Development of Online Video Libraries 

Lippy has played a central design, production, and strategy role in creating and implementing online 
video libraries for multiple medical and professional practices, including Boston Prolotherapy, The Lippy 
Group ear practice in Warren, Ohio, Dr. Jeff Angart's dental practice in New Albany, Ohio, and Dr. Jim 
Underwood's veterinary practice in Newark, Ohio. Across these projects his function has been that of a 
digital-media architect and communications producer. 

For Boston Prolotherapy, he helped develop an online video library that supports Dr. Franchi's practice by 
offering educational content for both patients and referring physicians. This work has included 
structuring, scripting, and producing video-based content used in both marketing and patient education. 

For The Lippy Group, the ear-and-hearing practice founded by his father, Dr. William H. Lippy, he 
produced what became known as Dr. Lippy's online library, an online video library built from decades of 
clinical experience and peer-reviewed work. The library was created as two parallel streams - one highly 
technical for physicians and another simpler version for patients - to help train other surgeons and 
improve patient understanding of complex otologic procedures such as stapedectomy and revision 
surgery. He executed this through his production entity based in New Albany, Ohio, handling filming, 
editing, and deployment. 

For Dr. Jeff Angart's dental practice, Lippy's role has aligned with his broader pattern in healthcare: 
designing and producing an online video library of educational and testimonial content, then integrating it 
into the practice's website and social channels to enhance patient trust and conversion. 

For Dr. Jim Underwood's veterinary practice in Newark, Ohio, he has similarly focused on developing and 
implementing an online video library of educational and practice-promotion material, using clear, 
narrative-driven videos that explain procedures, emphasize client education, and support the practice's 
brand. 

Across these projects, his work consistently involves conceptualizing a video-based education strategy 
tailored to clinicians and patients, producing and directing the video library, and embedding it into each 
practice's digital ecosystem to drive patient acquisition, referrals, and practice differentiation. 

Dr. William H. Lippy's Online Video Library – Content Focus 

The online video library created for Dr. William H. Lippy is focused on otologic surgical education and 
hearing-restoration techniques, with a strong emphasis on stapedectomy surgery and related 
procedures. The content is structured as video-based teaching dialogues between Dr. Lippy and his 
colleague Dr. Leonard Berenholz, turning decades of clinical experience into a free, accessible resource 
for Universities, Medical Schools, physicians and patients. 

Primary content centers on stapedectomy and revision stapedectomy, covering surgical steps, variations 
such as stapedectomy versus stapedotomy, and management of complications or failures of prior 
procedures. Many videos explain otosclerosis, the disease process that affects the stapes bone, and how 
surgical intervention restores hearing by replacing the immobilized bone with a graft and prosthesis. The 
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library also highlights local anesthesia stapedectomies, explaining why Dr. Lippy favors local over general 
anesthesia, including immediate hearing feedback and intra-operative adjustments. 

The library is designed as two parallel streams: one highly technical version for otologists, ENT surgeons, 
and medical students, and a simpler version for patients and families that explains the problem, risks, 
and benefits in lay terms. This dual-track structure supports both surgical training and patient–physician 
communication and helps preserve and disseminate Dr. Lippy's expertise. 

Current Focus: Professional Pickleball Services and Clients 

In recent years, David has significantly expanded his work in the professional pickleball industry, 
representing one of his most active current business development initiatives. Through Effective Global 
Communications, LLC he provides comprehensive marketing, partnership development, digital strategy, 
and brand-building services to professional pickleball teams and related organizations. 

Columbus Hotshots 

Lippy serves as Director of Marketing & Partnerships for the Columbus Hotshots, a professional 
pickleball team competing in the Champions Series Pickleball League (formerly the National Pickleball 
League (NPL) based in Columbus, Ohio. In this role, he is responsible for: 

Brand development and positioning for the franchise 
Sponsorship acquisition and partnership management 
Digital marketing strategy and implementation 
Website development and management at ColumbusHotshots.com 
Social media content creation and community engagement 
Event planning and promotion, including signature events such as the Super Saturday Showcase 
Media relations and public relations 
Fan engagement initiatives and grassroots marketing 
Photography and video production for team content 
Strategic planning for franchise growth and market expansion 

His work with the Hotshots encompasses all aspects of building a professional sports franchise from the 
ground up, including establishing the team's visual identity, creating compelling content that showcases 
players and matches, securing corporate sponsors and brand partners, and growing the fan base 
throughout Central Ohio. 

Boston Dragons 

Lippy is also affiliated with the Boston Dragons, a senior-professional pickleball team competing in the 
US Legends Pickleball League (USLPL), which is oriented toward older, high-level competitive players. His 
involvement includes: 

Sponsorship development and activation 
Team promotion and media support 
Strategic marketing consultation 
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Photography and event coverage 
Partnership integration with regenerative medicine clients such as Boston Prolotherapy 

His connection to the Dragons creates synergies with his Boston-area healthcare clients and 
demonstrates his ability to integrate sports marketing with complementary business sectors. 

Professional Pickleball Services Portfolio 

Across both franchises and the broader professional pickleball ecosystem, Lippy offers a comprehensive 
suite of services that leverage his decades of experience in corporate communications, media relations, 
strategic planning, and digital marketing: 

Website design, development, and management for professional teams 
Social media strategy and content production 
Sponsorship prospecting, proposal development, and activation 
Brand identity development and visual communications 
Video production for promotional and highlight content 
Photography services for matches, events, and marketing materials 
Event planning and execution for showcases and tournaments 
Media training and public relations for players and ownership 
Fan experience design and community engagement programs 
Partnership development with complementary businesses 
 

Strategic Positioning 

Lippy's work in professional pickleball represents the intersection of several of his core competencies: 
sports marketing, digital communications, business development, and community building. He positions 
professional pickleball teams as viable entertainment and sponsorship properties, helping them 
compete for attention and investment in crowded sports markets. His approach emphasizes authentic 
storytelling, professional digital presentation, strategic sponsor alignment, and grassroots community 
engagement. 

By building strong digital platforms such as ColumbusHotshots.com and creating compelling visual and 
narrative content, he helps elevate the professional profile of pickleball teams and makes them attractive 
partners for corporate sponsors, broadcast opportunities, and fan development. His work bridges 
traditional sports marketing practices with the emerging dynamics of a rapidly growing sport, applying 
proven strategies while remaining flexible to the unique characteristics of the pickleball community and 
competitive landscape. 

This professional pickleball practice area represents Lippy's most recent and actively growing line of 
business, combining his strategic communications expertise with his passion for emerging sports 
properties and community-focused brand building. 


